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Ethics and Social Responsibility Notes

SECTION 4.1…ETHICS IN BUSINESS
[bookmark: _GoBack]ETHICS: _______________________________________________________________________

Ethics in Business:______________________________________________________________________

CODE of ETHICS: ________________________________________________________________

Some areas that a code of ethics cover:
	_______________________		_______________________
	_______________________		_______________________
	_______________________		_______________________
	_______________________		_______________________
_______________________		_______________________	

Merely establishing a code of ethics does not prevent unethical behavior.  To be effective, they must be _____________________.

Behaving honestly—what are some situations that are cause a break in the code of ethics when dealing with honest.
	_______________________________________________________________________
	_______________________________________________________________________
	_______________________________________________________________________

DEALING with ETHICAL DILEMMAS:

1. ____________________________________________________________________ 
2. ____________________________________________________________________  
3. ____________________________________________________________________
____________________________________________________________________
4. ____________________________________________________________________
____________________________________________________________________
5. ____________________________________________________________________
____________________________________________________________________

LAWS RELATING TO ETHICS in Business

THE SHERMAN ACT: __________________________________________________________ 

THE CLAYTON ACT: ____________________________________________________________ 

THE WHEELER-LEA ACT: ________________________________________________________ 

CONSUMER PROTECTION
Several laws protect consumers in the United States against unethical and unsafe business practices.
	FOOD and DRUGS: _______________________________________________________ 
	CONSUMER PRODUCTS: ___________________________________________________ 
	LOANS: ________________________________________________________________

ENVIRONMENTAL PROTECTION: 
The National Environmental Policy Act of 1969: ______________________________________ 
The Clean Air Act of 1970: ________________________________________________________
The Toxic Substances Control Act of 1976 ____________________________________________ 
The Clean Water Act of 1977 ______________________________________________________

ETHICAL STANDARDS and CULTURE:
Standards of business ethics differ around the world.  Business practices that are acceptable in one country may be considered unethical in others.

CORPORATE GIFT GIVING: ________________________________________________________ 

INTELLECTUAL PROPERTY: ________________________________________________________




SECTION 4.2…SOCIAL RESPONSIBILITY
Social Responsibility: _____________________________________________________________ 
Profit Maximization: ____________________________________________________________ 
Trusteeship Management: ________________________________________________________ 
Social Involvement: ______________________________________________________________ 

STAKEHOLDERS: ________________________________________________________________ 

MEASURING SOCIAL RESPONSIBILITY:
Social Audit: ____________________________________________________________ 
Philanthropy: ___________________________________________________________
Volunteerism: ___________________________________________________________ 

Environmental Awareness: _________________________________________________ 
Sensitivity to Diversity and Quality of Work Life _________________________________ 
_______________________________________________________________________ 
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